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pending an hour in the company
en is both in

hausting at

f Thomas Lundg

spiring and utterly

the same time; his energy and zest for

life, for design and for originality leaps

out from every sentence and increas-

ingly from the shelves of his

Quirky and

CID: What is your attitude to THE One
furniture design?

Design should be theatre. When you

walk into a place you should be saying
wow, wow, wow.' But THE One did not
start off like that, our first store in Abu
Dhabi was so different. We tried so
hard to be the antithesis to lkea,

)ur first store

but
n the first six months
embodied a
waid. The first store was 6000 sg.m,

that we were trying to

which is three times the size of the
Jumeirah store, so we had to fill it with
a ridiculous amount of things, and it
looked like a warehouse shop, a lot

of glass and when my first shipment

scared the hell out of me how

tle space it took up in the store!

CID: Why are you hiding behind

your hands?

Because it was so awful! It was the
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CIDINTERVIEW

Founder of THE One, Thomas Lundgren, talks
to CID about injecting glamour back into design
and his humble plans for global domination of
the home furnishings market

ypposite to what | was trying t

achieve, but | didn't know how to get
there. | had never been a purchaser

before, | had to | went

make it up as

along. | kne

approach to interior fashion, but | had

no idea what | meant by that or how |

was going to do that

CID: How would you describe your
design philosophy now?
Design is about instinct. My attifude

to design 15 to be playful and

looking too planned, a

ness. You need passion in everything,

and that is the philosophy of my style,

much more than a particular colour

r matenal, In this era

of globalisa-

tion, everyone has access to the same

manufacturers across the world, so
to be different you can't just rely on

having unusual products

experience, the feeling yo

sefs us apart

CID: Is that why you call your stores
‘theatres'?

We want to be magical, dramatic. The

theatre thing started a year

g0, we

want to entertain our clients

-~ At 1R ki s s aele o
this Magicology, in which we ask you

2w | wanted to create a new

witly, not

sort of effortless

to suspend all reason and we aim to

t and wonder. The

nishmer

ng one gets from watching
the sun rise or set. When you enter our

stores from the back, fre the staff ar

eas, there is a sign that says: "Warning,
vou are aboul 1o rj.\'.l-.:[ da Slage, and you
are about to act now, so wake up.”
CID: You call your customers ‘fans’,
why is that?

There 1s a

a customer ar

riage, we have to get them inte

eter] and

keep them intere

faithful to us, and

having good proc

is anly a part of that, We have to
the relationship exciting, but it's always
introls the relation-

the consumer that ¢

ship; they can walk away al any time

CID: can you tell us ahout the concept
of ‘Masstige'?

Having worked for |kea, | knew the

merits better than anybody of offering
S-art duced fur-

create something

Cheap, dccessibig, mas

niture but | wanted to

the time, and was a

> exclusive a sense of

[ittle bit more

| 1.CEO (Self-

proclaimed Chief
Emotional Officer)
of THE One, Thomas
Lundgren.
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C1D: What is on the drawing hoards of
your designers for next season?

-

A major theme for us next seas

2. Natural and
organic is a theme
for next season.

3. Faux fur, sumptu-
ous flocks and dark

hues are in the
stores this summer.

4. Bright accent
blues are used to
contrast against
the natural oatmeal
tones,

5. Black, red and
pink fuse the themes
of gothic with the
burlesque,

CID: What is it about the burlesgue that
appeals to you?

I'm attracte ) the t

6. Black and white Itis ateas
monochrome tones
make for a dramatic

bedroom setting. piaytuiness,

| 'I' July 2006

CID: So is Burlesque a theme that you're
going to keep for one season, or is it go-
ing to be a mainstay in your product line?
t may stay for a couple of seasons we'll
. but if it stays longer it becomes bor

be like Ikea then with the same

ng, we

catalogue. My role as a leader s tc

move things on

CID: Is there a type of interior design
that you don't like?

There was a time w

CID: When was the last time you said

- l“- A

i

“wow" when you entered a place?

0 to dissect interior design, for me

Mirage is the best hotel in [
ghting is too flat. Tt

the lobby it

example of having perfect |

pening :

embody our ethos of good, sexy desigr

CID: Finally, what are your thoughts
on the state of the interior design
retail market?

A learar s
many Karaoke Je gl

opy, | always strive to be
Jinal, and that is what
Mind

ssign onwards

ss repetition is for parrots. B3
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